
BRAKKE CONSULTING, INC.   

 
2007 DISTRIBUTOR EFFECTIVENESS STUDY 

TABLE OF CONTENTS 
 
 
 

  Background………………………………………………………………    2    
 
  Executive Summary……………………………………………………...  5   
 
  Observations / Conclusions ..…...……………………………………… 11 
 
  Recommendations ………………………………………………………. 13 
 
  Summary of Quantitative Survey Results ……………………………  14 
   Practice size and purchasing dollars spent………………….  14 
   Gross revenue per practice……………………………………  15 
   Purchase decisions ……………………………………………  15 
   Preferred source for purchases ……………………………..  17 
   Attitudes toward meeting with distributor sales reps ………  22 
   Offering online/phone ordering services to clients…….……  25 
   Incidence of distributor use …………………………..………  26 
   Inferred distributor market shares ……………….…………..  30 
   Important attributes in selecting a distributor ……………….  35 
   Distributor ratings …………………………….………………... 46 
    Butler ……………………………………………..  50 
    MWI ………………………………………………  53 
    Webster …………………………………………...  56 
    Henry Schein ……………………………………...  59 
    NLS ……………………………………………….  62 
    Midwest …………………………………………...  65 
    Columbus Serum…………………………………  68 
    PVPL ……………………………………………...  71 
    Victor Medical ……………………………………  74 
   Distributor Profiles ……………………………………………..  78 
 
  Appendices ………………………………………………………………... 84  
   Appendix A: Sample Demographics  
   Appendix B: Definition of Regions  
   Appendix C: Distributors Used by Respondents  
   Appendix D: Distributor Inferred Market Shares  
   Appendix E: Distributor Ratings  
   Appendix F: Distributor Attribute Ratings by Region 
   Appendix G: Attribute Performance vs. Importance  
   Appendix H: Survey Questionnaire  
 
 


